Hitachi Case Study

Situation

Hitachi, Ltd. is a leading global electronics company with approximately 326,000 employees worldwide. The company offers a wide range of systems, products and services in market sectors, including information systems, electronic devices, power and industrial systems, consumer products, materials and financial services. Hitachi, Ltd. has 956 subsidiaries, including 411 overseas companies.

The 2006 RSNA Technical Exhibition is the single most important radiology gathering in the country, if not the world. The event allows numerous companies the chance to showcase their products and services to the medical imaging community. AVW-TELAV’s main objective was to produce a visually pleasing booth environment, while keeping with the traditional business look of the Hitachi Corporation. 

As Hitachi’s exhibit was in a premier location at the trade show, we had to create a theatre presentation that was bold and attention-grabbing yet tasteful. Another key element for Hitachi was for the guests to have the ability to look at images and specifications of the entire product line at their leisure.  Moreover, Hitachi needed to display its products in a way all attendees could view them, even without entering the booth.

Solution

· The main color of the exhibit was white, which we accented in key areas using coloured and textured patterns from intelligent fixtures.  Hitachi logos were projected on the upstairs level of the booth with fire and water effects behind them to add attraction value. Bright highlights were placed on the individual machines in the booth to make them stand out from the rest of the booth, without using color.  

· The meeting spaces were accented with a warm glow to give them a cozy feel in contrast to the bright white machine highlights throughout the booth. The goal of the lighting design was to draw visitors into the booth and create a very welcoming feel once they were inside.

· To make the most out of the limited space for the theatre presentation, we used a Barco 6mm LED wall which was 9 feet wide by 18 feet tall for the main presentation.  On each side of the main wall, two machines were highlighted using intelligent instruments, which also functioned as audience attention-grabbers for the intro of the presentation. To draw more interest, the lights strobed, changed color, and rotated patterns on the two key machines.  The audio came from the truss above the main theatre which localized the presentation around the machines.  

· To make it simple for potential customers to view the entire product line, we used touch screen overlays on vertically mounted plasmas throughout the booth. Attendees could walk up to any plasma and navigate through screens, even selecting images and enlarging them for better detail.  These plasmas were run off of remote laptops hidden in other areas of the booth to keep the booth looking spotless.

· Hitachi needed to have its brand, key message and products visible to passers-by at a distance. This was accomplished by hanging two projectors to display images on a large wall on the second story of the booth.  A PowerPoint presentation provided the source for this wall. This allowed Hitachi to make any last minute changes to the media on this wall.  The wall could be seen from the entrance to the hall, just behind the main presentation area.  
Result

Hitachi was extremely pleased with the results provided by AVW-TELAV and is excited to work with us again at next year’s show. Moreover, AVW-TELAV won the first-place prize at the 2007 InfoComm/LSA Staged Events Awards for Best Use of AV Technology for a Trade Show Booth/Client for our work on the Hitachi booth!









